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ABSTRAK 

 

SATRIA DESTA SETIAWAN, Analisis Enterpreneurial orientation dan 

organizational leaning terhadap Marketing Capability Pada UMKM di Industri 

Kripik Pisang Kabupaten Pringsewu  (Di bawah bimbingan Fatoni, S.E., M.M. 

sebagai pembimbing utama dan Dgel Juni Pasya, S.E., M.M. sebagai pembimbing 

pembantu), terdapat xv + 76 halaman + 20 tabel + 1 gambar + 10 lampiran. 

Kapabilitas pemasaran (Marketing Capabilities) adalah seperangkat sumber daya 

dan keterampilan dalam bidang pemasaran yang merupakan hasil dari proses 

akumulasi pengetahuan dan integrasi dengan nilai-nilai dan norma-norma yang 

dikembangkan melalui proses organisasi. 

Masalah dalam penelitian ini adalah tidak banyak pengusaha keripik pisang yang 

mampu memperluas area pemasaran sampai dengan luar Pringsewu. Kebanyakan 

dari mereka merupakan produsen kripik pisang original yang akan di kirim ke 

Bandar Lampung untuk di olah dan di kemas kembali Oleh karena itu, bisa di 

bayangkan berapa nilai tambah yang hilang dari industri kripik pisang ini.. 

Tujuan penelitian ini adalah untuk mengetahui pengaruh entrepreneurial 

orientation dan pengaruh entrepreneurial orientation terhadap marmekting 

capability, dan pengaruh entrepreneurial orientation dan organizational learning 

terhadap marketing capability pada UMKM di Industri Keripik Pisang Kabupaten 

Pringsewu.   

Penelitian ini menggunakan metode penelitian kuantitatif Pengumpulan data 

menggunakan angket dan wawancara. Analisis data menggunakan SPSS dengan 

uji t, uji F dan koefisien korelasi. 

Berdasarkan hasil analisa dengan uji t parsial menunjukkan thitung 5.928 > ttabel 

1,8595, maka Entrepreneurial Orientation berpengaruh terhadap Marketing 

Capability, thitung 1.776 < ttabel 1,8595, maka Organizational Learning tidak 

berpengaruh terhadap marketing capability.  

Berdasarkan hasil uji F, menunjukkan bahwa ada pengaruh antara variabel 

Enterpreneurial Orientation dan Organizational Learning terhadap Marketing 

Capability. 

Kata kunci : Enterpreneurial Orientation, Marketing Capability ,Organizational 

Learning  
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ABSTRACT 

SATRIA DESTA SETIAWAN, Analysis of Entrepreneurial orientation and 

organizational Learning to Marketing Capability for SMEs in the Banana Chips 

Industry Pringsewu Regency (Under the guidance of Fatoni, SE, MM as the main 

supervisor and Dgel Juni Pasya, SE, MM as assistant supervisor), there are xv + 

76 pages + 20 tables + 1 image + 10 attachments. 

Marketing Capabilities are a set of resources and skills in the field of marketing 

that are the result of a process of knowledge accumulation and integration with 

values and norms developed through organizational processes. 

The problem in this study is that not many banana chip entrepreneurs are able to 

expand their marketing area beyond Pringsewu. Most of them are original 

banana chips producers which will be sent to Bandar Lampung to be processed 

and repackaged. Therefore, you can imagine how much added value has been lost 

from this banana chips industry. 

The purpose of this study was to determine the effect of entrepreneurial 

orientation and the effect of organizational learning on marketing capability and 

the effect of entrepreneurial orientation and organizational learning together on 

marketing capability in SMEs in the Banana Chips Industry, Pringsewu Regency. 

This study uses quantitative research methods. Data collection uses 

questionnaires and interviews. Data analysis using SPSS with t test, F test and 

correlation coefficient. 

Based on the results of the analysis with partial t-test showing tcount 5.928 > 

ttable 1.8595, then Entrepreneurial Orientation has an effect on Marketing 

Capability, know tcount 1.776 < ttable 1.8595, then Organizational Learning has 

no effect on marketing capability. 

Based on the results of the F test, it shows that there is an influence between the 

variables of Entrepreneurial Orientation and Organizational Learning together 

on Marketing Capability. 

Keywords: Entrepreneurial Orientation, Marketing Capability, Organizational 

Learning   
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