
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

 

 

 

 

 



 

 

F TABEL  

 

 

 

 



 

 

R TABEL  

 

 

 

 



 

 

Regression 

 

Variables Entered/Removeda
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 TOTAL 

MEREK, 

TOTAL 

BRANDING 

PRODUKb
 

. Enter 

a. Dependent Variable: TOTAL PENJUALAN 

b. All requested variables entered. 

Koefisien determinasi 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .831a
 .690 .684 5.906 

a. Predictors: (Constant), TOTAL MEREK, TOTAL 

BRANDING PRODUK 

Uji f 

ANOVAa
 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 7227.408 2 3613.704 103.588 <,001b
 

Residual 3244.331 93 34.885   

Total 10471.740 95    

a. Dependent Variable: TOTAL PENJUALAN 

b. Predictors: (Constant), TOTAL MEREK, TOTAL BRANDING PRODUK 

 

 



 

 

Uji t 

Coefficientsa
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) 3.909 3.471  1.126 .263 

TOTAL 

BRANDING 

PRODUK 

.394 .172 .285 2.284 .025 

TOTAL MEREK .806 .178 .567 4.541 <,001 

a. Dependent Variable: TOTAL PENJUALAN 

 

Analisis statistic deskriptif 

 

Statistics 

Branding.Produk 

N Valid 96 

Missing 0 

 

Branding Produk 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 10-24 3 3.1 3.1 3.1 

25-37 27 28.1 28.1 31.3 

38-50 66 68.8 68.8 100.0 

Total 96 100.0 100.0  

 

 



 

 

Statistics 

MERK 

N Valid 96 

Missing 0 

 

 

MERK 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 10-24 3 3.1 3.1 3.1 

25-37 21 21.9 21.9 25.0 

38-50 72 75.0 75.0 100.0 

Total 96 100.0 100.0  

 

Statistics 

PENJUALAN 

N Valid 96 

Missing 0 

 

PENJUALAN 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 13-31 3 3.1 3.1 3.1 

32-48 20 20.8 20.8 24.0 

49-65 73 76.0 76.0 100.0 

Total 96 100.0 100.0  

 

 

 



 

 

Variabel X1 

(Branding Produk) 

r-tabel r-hitung Keterangan 

Item 1 0.6319  0.974 

 

VALID 

Item 2 0.6319  0.837 

 

VALID 

Item 3 0.6319  0.787 

 

VALID 

Item 4 0.6319  0.882 

 

VALID 

Item 5 0.6319  0.915 

 

VALID 

Item 6 0.6319  0.915 

 

VALID 

Item 7 0.6319  0.688 

 

VALID 

Item 8 0.6319  0.855 

 

VALID 

Item 9 0.6319  0.787 

 

VALID 

Item 10 0.6319  0.796 

 

VALID 

 

 

Variabel X1 

(Merk) 

r-tabel r-hitung Keterangan 

Item 1 0.6319  0.687 

 

VALID 

Item 2 0.6319  0.785 

 

VALID 



 

 

Item 3 0.6319  0.687 

 

VALID 

Item 4 0.6319  0.699 

 

VALID 

Item 5 0.6319  0.723 

 

VALID 

Item 6 0.6319  0.892 

 

VALID 

Item 7 0.6319  0.699 

 

VALID 

Item 8 0.6319  0.914 

 

VALID 

Item 9 0.6319  0.920 

 

VALID 

Item 10 0.6319  0.854 

 

VALID 

 

 

Variabel Y 

(Penjualan) 

r-tabel r-hitung Keterangan 

Item 1 0.6319  0.735 

 

VALID 

Item 2 0.6319  0.727 

 

VALID 

Item 3 0.6319  0.897 

 

VALID 

Item 4 0.6319  0.827 

 

VALID 

Item 5 0.6319  0.947 

 

VALID 



 

 

Item 6 0.6319  0.897 

 

VALID 

Item 7 0.6319  0.897 

 

VALID 

Item 8 0.6319  0.727 

 

VALID 

Item 9 0.6319  0.875 

 

VALID 

Item 10 0.6319  0.827 

 

VALID 

Item 11 0.6319  0.814 

 

VALID 

Item 12 0.6319  0.857 

 

VALID 

Item 13 0.6319  0.875 

 

VALID 

 

Variabel Cronbach’s Alpha Role Of Tumb Keterangan 

Branding Produk 0,947 

 

 

 

0,60 

 

Reliabel 

Merk 0,930 

 

Reliabel 

Penjualan 0,961 

 

Reliabel 
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